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World Tourism Organization (UNWTO)

1975: WTO established as international organization

1995: Regional Support Office for Asia and the Pacific established in Osaka, Japan

2003: WTO integrated into the UN family

2012: Regional Support Office for Asia and the Pacific relocated to Nara, Japan

156 Countries, 6 Associate Members & 500+ Affiliate Members

Headquarters:  Madrid, Spain  |  Secretary General Dr. Taleb Rifai



Why Tourism Matters

Sources: World Tourism Organization (2016) & 

World Travel & Tourism Council (WTTC)



2016: International Tourist Arrivals

Source: UNWTO World Tourism Barometer, January 2017



Tourism Towards 2030



“Tourism that takes full account of its current 

and future economic, social, and environmental

impacts, addressing the needs of visitors, the 

industry, the environment and host 

communities.”

Sustainable Tourism



Cultural and Natural Heritage



Tourism + Culture

• People have visited cultural sites throughout 

history

• World Heritage Convention

• “Culture can do without tourism, but tourism 

cannot do without culture” - UNWTO/UNESCO World Conference on Tourism and 

Culture, Cambodia, 2015

• Tourism and culture heritage stakeholders = 

sustainable relationship

• Tourism: a tool to promote cultural identity



The informed traveler

Social 
media 

channels

Personal 
referrals

Safety & security

Natural and cultural assets

Authentic experiences

Footprint awareness

Destination 
marketing & 
promotion



Why protect cultural heritage?

• Key attractions for 

tourists

• Competitiveness

• Community development

• Cultural awareness

• Support job creation

• Economic 

growth/income 

• Local involvement/pride



Management 
plans

• Governance

• Policies 

Local 
awareness

• Training

• Pride and identity

• Engagement

Sustainable 
value chain

• Ensure quality experience

• Employment creation

Revenue for 
conservation

• Tourist awareness

• “heritage funding”

Impact 
assessment

• Visitor research

• Implementation of various technologies

How to protect cultural heritage?

Source: Sustainable Tourism for Development Guide, UNWTO  



UNWTO’s work
• UNWTO/UNESCO World Conference on Tourism and Culture: Building a 

New Partnership, Cambodia, Feb 2015

• UN World Conference on Disaster Risk Reduction, Japan, Mar 2015

• UNWTO International Conference on Heritage Tourism, Japan, Feb 2016

• UNWTO Regional Forum on Crisis Communication, Chittagong, Bangladesh, 

16 May 2017

• UNWTO/UNESCO Second World Conference on Tourism and Culture, 

Oman, Dec 2017



What do we do now?



Toolbox for Crisis Communication 

in Tourism

Source: Toolkit for Crisis Communication in Tourism, UNWTO 2011

Preparing & training

Crisis Communication 
Policy

Crisis Management Team

Media spokesperson

Victim Notification 
Procedures

Technology

New media

Pros/cons of social 
media

Measuring results

KPIs 

before, during and after

Press coverage

Consumer attitude

Before, during and after

Consumer and 
stakeholder surveys

Communication 
tools

Prepared statements

Press release

Employee procedures

Website

Travel advisories



 Do not assume 

communications 

responsibility if not your role

 Credibility

 Know your audience

 Stay on message

 Disclosure

 Clarity

 Accuracy

 Honesty

 Accessibility

 Respond quickly

 Frequent updates

 Cooperate

 Keep calm

Source: Toolkit for Crisis Communication in Tourism, UNWTO 2011

Checklist for effective & responsible 

crisis communication





International Year - Objectives

1. Inclusive and sustainable economic growth

2. Social inclusiveness, employment and poverty 

reduction

3. Resource efficiency, environmental protection and 

climate change

4. Cultural values, diversity and heritage

5. Mutual understanding, peace and security



Travel.Enjoy.Respect

www.tourism4development2017.org

http://www.tourism4development2017.org/


Other Resources

• Sustainable Tourism for Development Guide, UNWTO
http://www.e-unwto.org/doi/book/10.18111/9789284415496

• Toolkit on Crisis Communication in Tourism, UNWTO
http://www.e-unwto.org/doi/pdf/10.18111/9789284413652

• ASEAN Crisis Communication Manual
http://www.asean.org/storage/2016/01/publications/ASEAN_Tourism_Crisis_Communi

cation-2015.pdf

http://www.e-unwto.org/doi/book/10.18111/9789284415496
http://www.e-unwto.org/doi/pdf/10.18111/9789284413652
http://www.asean.org/storage/2016/01/publications/ASEAN_Tourism_Crisis_Communication-2015.pdf


Thank you!

Ariana Luquin Sanchez
aluquin@unwto-ap.org

www.unwto.org

asiapacific.unwto.org

mailto:aluquin@unwto-ap.org
http://www.unwto.org/
http://asiapacific.unwto.org/

