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WBG Integrated Offer
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Why Cultural Heritage and Sustainable Tourism (CHST)?

In addition to conserving our culture, CHST has the potential to significantly reduce poverty and

contribute to our twin goals.

* In 2013, tourists visiting cultural and natural heritage destinations spent $413 billion in
developing countries - nearly three times the level of development assistance that year.

* This places tourism in the top five export income-earning categories for 83% of developing
countries.

Tourism is growing ..... and growing faster than the global economy.
» After passing 1 billion international visitors in 2012, the global industry is expecting 1.8 billion
visitors by 2030.

» Together with travel, it is recognized as one of the world’s most economically significant sectors,
representing 10% of global GDP and 5% of total investment.

Tourism is growing faster in the developing world.
* More people (est. 550 million, i.e., half of tourists) now travel to explore new destinations in the

developing world. Making your CH assets resilient to disasters will benefit your societies.
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Why CHST?

Tourism is labor-intensive, generating a wide range of jobs from highly skilled to entry level and is highly
inclusive of women and youth.
* Tourism generates one out of every 11 jobs globally.

* Women have a proportionally higher share of workforce (at 50%) and are almost twice as likely to be owners of
small and medium tourism enterprises.

« Tourism employs young people at almost twice the rate of other industries.

Tourism generates significant demand for local goods and services.
* For every dollar spent on tourism, on average 3.2 dollars is generated in GDP across the entire economy.

» Tourism is the first or second source of export earnings in 20 of the 48 Least Developed Countries (LDCs).

As aresult .... Tourism has evolved into a diverse and sophisticated sector.

* Increasing number of governments now see cultural and natural heritage sites, and historical core cities as
significant tourism assets - which must be conserved, resilient and managed to remain competitive, deliver
employment opportunities and benefits to local communities, services and quality of life to residents, and be
passed on to future generations.
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What We “Do” in Sustainable/Responsible Tourism?
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WBG Portfolio

* The aggregate WBG tourism portfolio and pipeline currently stands at approximately $3.6 billion
— representing 186 projects across the WBG and delivered through a range of instruments*

* In the Bank’s active portfolio and pipeline, the estimated amount of specific support for tourism
activities totals US$2.5b.

 Onthe knowledge side, there are 15 tourism related active ASAs

* 72 IFC investments (hotels & related infrastructure) for approximately S1b & 20 advisory
projects

* Inlast 10 years, MIGA has executed 10 projects for $127m

*As of October, 2015
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Lending Portfolio and Pipeline: Where We Deliver?
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Our Goals at the Sustainable Tourism GSG
(As stated by President Kim during Tourism Forum 2015)

Enable countries to access market growth
through competitive regulatory structures
and realistic development strategies

Provide Finance for public investment to
increase capacity and connectivity

Support targeted private sector investments
that provide necessary and appropriate
visitor infrastructure and facilities

Build countries’ capacity to manage
sustainable destinations

Ensure that tourism delivers jobs and
incomes to communities

Ensure that the World Bank Group becomes
a thought leader in finding solutions to
tough tourism development challenges




Moving Forward with the GSG Support
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The “
(REGROW)” Project focuses on'developing and
conserving nature-based tourism assets, enhancing
local economic benefits in Southern Tanzania, and
improving landscape management. ( , pipeline)
Recently approved Development Policy Operation
(DPO) aims to

. Prior actions focused on streamlining the
regulatory framework for the tourism sector, and
reducing the regulatory burden of government
interventions.

Private Sector Competitiveness Project currently
supporting the development of a

Program on advisory
services currently under preparation.

C&% Georgia

targeting four regions ( )
incentivized under the project (PPI)
* Joint WB-IFC advisory analytical work
* Rolling out of the Georgia program in

Incredible ndia

e Uttar Pradesh Pro-poor Tourism Development Project
focuses onasset development, productive livelihoods,
urban regeneration of historic communities and
environmental enhancement. ( , pipeline)

* WAB/IFC Knowledge Services to

platforms to link &
mobilize stakeholders at the destination level.

* |FCinvestments & PPPs engaging international and local
investors in
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WORLD BANK GROUP (7 TOURISM FORUM 2015

Watch President Kim speech during the forum online:
http://live.worldbank.org/World-Bank-Group-Tourism-Forum-2015

Link to President Kim speech online:

http://www.worldbank.org/en/news/speech/2015/12/08/building-sustainable-tourism-to-promote-a-more-just-and-
prosperous-world

WBG Sustainable Tourism Global Solutions Group
wbgsustainabletourismsolutions@worldbankgroup.org
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